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�� What prompted the inquiry?What prompted the inquiry?

�� The processThe process

�� What are we studying?What are we studying?
�� MMarket conditionsarket conditions
�� Competition conditionsCompetition conditions

�� What should you expect?What should you expect?

OUTLINEOUTLINE
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What prompted the inquiry?What prompted the inquiry?
PricesPrices

RisingRising pricesprices raiseraise questions about questions about 
competitivecompetitive conditionsconditions
��Concentration in Concentration in generationgeneration
��LowLow liquidityliquidity on on exchangesexchanges
��LackLack ofof confidence in confidence in pricingpricing mechanismmechanism

⇒⇒Are Are therethere abuses abuses ofof marketmarket powerpower? ? IsIs
therethere manipulation manipulation ofof powerpower exchangeexchange
pricesprices??
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What prompted the inquiry?What prompted the inquiry?
ComplaintsComplaints

�� FromFrom consumersconsumers
�� lacklack ofof alternative alternative offersoffers
�� difficultydifficulty to to negotiatenegotiate nonnon--priceprice termsterms ofof contractscontracts

�� FromFrom supplierssuppliers
�� antianti--competitivecompetitive practices by practices by incumbentincumbent operatorsoperators
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TheThe processprocess
cconsultation onsultation periodperiod

JanuaryJanuary -- JuneJune 2005: 2005: 

�� cooperationcooperation ofof regulatorsregulators, , competitioncompetition
authoritiesauthorities, , 

�� consultation consultation ofof marketmarket operatorsoperators, , 
usersusers

�� identification identification ofof issuesissues
�� preparationpreparation ofof questionnaires questionnaires 

�� Commission Commission decisiondecision to to launchlaunch thethe
inquiryinquiry in in JuneJune

�� 1800 questionnaires sent1800 questionnaires sent



6

TheThe processprocess
Questionnaires Questionnaires -- timetabletimetable

JulyJuly--AugustAugust::
-- receiptreceipt ofof thethe firstfirst set set ofof answersanswers
-- allall major major operatorsoperators repliedreplied
-- beginbegin ofof thethe analysisanalysis

SeptemberSeptember--OctoberOctober::
-- receiptreceipt ofof thethe second set second set ofof answersanswers
-- continue continue analysisanalysis ofof thethe firstfirst set set ofof
answersanswers
-- beginbegin ofof thethe analysisanalysis ofof thethe second second 
set set ofof answersanswers

December2005: December2005: interiminterim reportreport



7

TheThe processprocess
WHO has been  REQUESTED TO PROVIDE INFORMATION?WHO has been  REQUESTED TO PROVIDE INFORMATION?

�� ElectricityElectricity generatorsgenerators
�� SuppliersSuppliers andand traderstraders
�� PowerPower exchangesexchanges, Brokers , Brokers andand tradingtrading

platformsplatforms
�� TSOsTSOs, , merchantmerchant lineslines, , DSOsDSOs..
�� CustomersCustomers
�� RegulatorsRegulators andand surveillance surveillance authoritiesauthorities

=> => allall issues are issues are adressedadressed by by gatheringgathering thethe
factsfacts andand viewsviews ofof allall concernedconcerned
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WhatWhat are are wewe studyingstudying??

1.1. MarketMarket conditions : conditions : 
�� gettinggetting thethe factsfacts rightright

2.2. CompetitionCompetition conditions conditions 
�� MarketMarket powerpower andand thethe scope for abusescope for abuse

�� AlwaysAlways takingtaking intointo accountaccount thethe
regulatoryregulatory frameworkframework, as , as itit influences influences 
marketmarket andand competitioncompetition conditionsconditions
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WhatWhat are are wewe studyingstudying??

MarketMarket conditions : conditions : gettinggetting thethe factsfacts
rightright
a.a. WholesaleWholesale marketmarket mechanismsmechanisms
b.b. LiquidityLiquidity on on wholesalewholesale
c.c. Network issues Network issues thatthat affect affect tradetrade
d.d. RetailRetail experienceexperience
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MarketMarket conditionsconditions
GettingGetting thethe factsfacts rightright

TheThe wholesalewholesale marketsmarkets
�� Sales Sales andand pricingpricing by by generatorsgenerators andand

supplierssuppliers: : channelschannels usedused ((exchangeexchange vs vs 
bilateralbilateral, , inhouseinhouse vs vs thirdthird partyparty, spot vs , spot vs 
forwardforward), ), priceprice formulas (use formulas (use ofof indexes, indexes, 
etcetc))

�� StrategyStrategy ofof procurementprocurement ofof retailersretailers

�� Possible Possible procurementprocurement by large by large usersusers
directlydirectly on on wholesalewholesale marketsmarkets

�� Planning Planning ofof generationgeneration (maintenance, (maintenance, 
mothballingmothballing, part , part allocatedallocated to to balancingbalancing, , etcetc))
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MarketMarket conditionsconditions
GettingGetting thethe factsfacts rightright

LiquidityLiquidity on on wholesalewholesale marketsmarkets
�� SizeSize ofof observable observable marketsmarkets ((exchangesexchanges

andand platformsplatforms) ) comparedcompared to to overalloverall
wholesalewholesale marketsmarkets

�� Scope Scope ofof vertical vertical integrationintegration betweenbetween
generationgeneration andand supplysupply

�� Scope Scope ofof longlong--termterm contractscontracts
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MarketMarket conditionsconditions
GettingGetting thethe factsfacts rightright

Network issues Network issues thatthat affect affect tradetrade

�� Network Network capacitycapacity assessmentassessment ((internalinternal
andand externalexternal))

�� Effective use Effective use 

�� LongLong--termterm reservationsreservations on on 
interconnectorsinterconnectors
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MarketMarket conditionsconditions
GettingGetting thethe factsfacts rightright

RetailRetail experienceexperience ofof large large 
customerscustomers
��CheckingChecking howhow procurementprocurement isis donedone: : methodmethod, , 

numbernumber ofof offersoffers receivedreceived, , selectionselection criteriacriteria

��Range Range ofof priceprice offersoffers

��ElementsElements usersusers wouldwould have have likedliked to to negotiatenegotiate but but 
couldcould notnot negotiatenegotiate

��ProblemsProblems in in gettinggetting network informationnetwork information
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WhatWhat are are wewe studyingstudying??

CompetitionCompetition conditions conditions 
FocusingFocusing on on wholesalewholesale andand network issuesnetwork issues

a.a. Concentration Concentration andand marketmarket powerpower
b.b. Network use Network use andand impact impact ofof itsits constraintsconstraints
c.c. Network Network operatorsoperators andand theirtheir supplysupply affiliatesaffiliates
d.d. TransparencyTransparency andand supervisionsupervision
e.e. ThereThere maymay bebe moremore……
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CompetitionCompetition conditionsconditions

MarketMarket concentration concentration andand
marketmarket powerpower

�� MarketMarket sharesshares: : generationgeneration, , powerpower
exchangesexchanges, , tradingtrading platformsplatforms

�� MarketMarket powerpower andand priceprice formationformation

�� Use Use ofof generationgeneration to to exerciseexercise marketmarket
powerpower: : e.g.e.g. withdrawalswithdrawals ofof capacitycapacity
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CompetitionCompetition conditionsconditions

Network use Network use andand impact impact ofof itsits
constraintsconstraints

��CapacityCapacity availabilityavailability andand useuse

��Impact Impact ofof allocation allocation methodsmethods ((e.g.e.g. anomalies anomalies 
in in flowsflows fromfrom highhigh to to lowlow--priceprice areas)areas)

��IdentifyIdentify wherewhere network network constraintsconstraints ((internalinternal
or or externalexternal) ) createcreate scope for antiscope for anti--competitivecompetitive
practicespractices
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CompetitionCompetition conditionsconditions

Network Network operatorsoperators andand theirtheir
affiliatesaffiliates

Impact Impact ofof vertical vertical integrationintegration onon
��TreatmentTreatment ofof connectionsconnections

��SwitchingSwitching

��OtherOther possible antipossible anti--competitivecompetitive practicespractices
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CompetitionCompetition conditionsconditions

TransparencyTransparency andand supervisionsupervision

��Information Information neededneeded to to tradetrade

��Supervision Supervision ofof wholesalewholesale marketsmarkets
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WhatWhat shouldshould youyou expectexpect??

ThereThere maymay bebe more to more to comecome……

��Information Information gatheredgathered by questionnaires by questionnaires maymay
revealreveal additionaladditional problemsproblems

��SomeSome analysisanalysis willwill bebe refinedrefined to  to  addressaddress
specificspecific productsproducts: : e.g.e.g. balancingbalancing
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WhatWhat shouldshould youyou expectexpect??

�� TooToo earlyearly to to indicateindicate resultsresults ofof
thethe analysisanalysis

�� TooToo earlyearly to to concludeconclude whetherwhether
proposalsproposals willwill bebe mademade on on thethe
regulatoryregulatory frameworkframework

�� But But wewe are are determineddetermined to to makemake
thesethese marketsmarkets workwork andand therethere
willwill bebe more active more active enforcementenforcement
by COM by COM andand NCANCA
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WhatWhat shouldshould youyou expectexpect??

WhatWhat shouldshould youyou expectexpect??

�� PossiblyPossibly more questionsmore questions……

�� InterimInterim report report –– latelate autumnautumn 2005 : 2005 : 
addressingaddressing somesome ofof thethe issuesissues

�� Final report 2006Final report 2006

�� Case investigations Case investigations couldcould bebe openedopened
wherewhere appropriateappropriate (by COM or NCA)(by COM or NCA)
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ThankThank youyou for for youryour attention !attention !

Maria Maria RehbinderRehbinder
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