ENERGY LEAP

DEVELOPING BUILDINGS OF THE FUTURE
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ENERGY CONSUMPTION

Energy consumption only
accounts for 7 2o of the CO2
reductions

- However energy savings are
the cheapest way to cut
emissions
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COPENHAGEN GOALS
FOR REDUCING ENERGY CONSUMPTION

GOALS 2025 STATUS 2015

Heat consumption Without correction for climate/weather: : Goal achieved
reduced by 20 % With correction for climate/weather: No change

Electricity consumption Reduced by 5 %
reduced by 10% in
households

Electricity consumption Increased by 1.3 %
. reduced by 20%
. incommercial and
. service companies

Municipal properties: Reduced by 10%
- Energy consumption
| reduced by 40%
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COPENHAGEN BUILDING STOCK

Total sq. m =42.000.000
Of which housing = 25.000.000 and business = 18.000.000

B Detached house

W Multi-chwelling buildings
B Office/Commercial

B Hotel or service buildings
B Public buildings

B Others
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ENERGY LEAP
PARTNERS

26 members have joined the
partnership, of which 19
property owners and
property and asset managers
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OBLIGATIONS

Partners must:

Save 3% on energy the first year

and ensure that energy We trangy
consumption continues to go 3. We thi °'m wor, int
In 0
down We Klong term ACtion
el eSide

Over time reduce heat
consumption by at least 20% and

electricity by at least 10% by the ance of
end of 2025. MParapq or With Othey
o)
| .Oartners hip les jn the

Make data and experience from
their own property portfolio b

! as
available for other partners pa””efShip >adors fo, the
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OBJECTIVES

2017

e 10 more partners joining -

« Status to day: four has already signed in 2017

» 100 properties taking part in the benchmark

o Status to day: 80 properties in the benchmark = 124.000 m2

2020:

» Total sg.m represented by partners = 7 mio sg.m. equivalent to
17% of total build area in CPH (42.000.000)

» Status to day: Existing partners represent 10,3 % = 4,3 mio sg.m.
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WHAT S IN IT FOR THE PARTNERS?
Sellingpoints

* New knowledge on technologies and methods

e Benchmarking

* Networking — workshops with focus on what works
e You don~t want to miss out of it

* You don~ t want to perform worse than they others
e Branding - publicity

* Influence
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BRANDING AND PUBLICITY

16 | Ertwery | mes s sam iow
——

Erhvervsejendomme

>35 reviews in hewspapers,
newsletters and websites

A partner:

Ejendomsmarked
saetter ind pa
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partnerskab Energlspring.
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jendomsejere, udlcjere,
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domsadministratorer og in
ner har forelobigt tilsluttet sig partnerskaty

Kobenhavn skal vere verdens foreee
€O2-neutrale hovedstad. Men kommunen kan

ke ni milet alene. Det kraver opbakning fra
kobenhavnere og virksomheder, der skal bi-
drage til den gronne omstilling,” forklarer 1
nik- o miljoborgmester Morten Kabell (EL).
Blandt de deltagende virksomheder og orga-
nisationer finder man Castellum, Corpus De-
velopment, Karberghus, Arup og Hvidt, KLP
Ejendomme, DEAS, Danica Pension, DATEA,
Aberdeen, PKA, Steen og Strom, Colliers Inter-
national, Bygherreforeningen, Andelsboligfor-
eningernes Fellesreprasentation og Lejernes
10 Hovedstaden.

Kobenhavns Kommune har som mil at blive
verdens forste CO: utrale hovedstad i 2025.

kraever samlede CO2-besparelser pé 000.000

ton 25. Milet er at £3 minimum 17 procent af

¢ - i
| y g Dvilket vil beryde en reduktion pi ca. 6.000 ton
" €02i2025. P billedet ses den glade kreds af nye
partnere, med tekmik- og miljoborgmesteren i for-
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THE ROLE OF THE CITY OF COPENHAGEN

The City of Copenhagen and
HOFOR offers to

» Facilitate recruiting and educational
activities
* Benchmark energy consumption

* 2 X HOFOR System for monitoring
of day-to-day energy consumption
based on remote meters

« Technical personnel training courses

* Workshops for management and
decision makers

* Sharing of know-how and hands-on
experience from other partners

* Publicity /branding



FUTURE PERSPECTIVES

Developing the partnership

— Funding from the Danish Energy Agency

— Funding from Landowners Investment Fund
Organizing the partnership in the future

— How to keep it relevant for all partners in the
future?

Recruiting — how many partners and which ones ?

Communication in between partners and to the
public

Dissemination



e The partnership has given inspiration to the
partners:
— Optimizing the operating buildings
— Solarcells on the roof
— Optimizing ventilation
— Pinpointed strategic barriers
— Branding
— Focus on the energy on the strategic level
— More benchmark of buildings



THANK YOU FOR YOUR ATTENTION

contact

Mariann Anderson
Climate

Ciity of Copenhagen
+45 3033 9544
marian@timf kk dk
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